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IHCL A STORY OF ASPIRATION, EXECUTION & PERFORMANCE

ASPIRATION TO 
EXECUTION

CONSISTENT 
PERFORMANCE

RESET DURING 
COVID-19

EMERGING 
STRONGER

SIGHTS ON THE 
FUTURE

AHVAAN 
2025
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WE PROMISED PROFITABILITY,
WE DELIVERED RECORD PERFORMANCE
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RECORD FINANCIAL PERFORMANCE Achieving Key Milestones

₹ 50,000 Crore

Market
Capitalization

₹ 1,000 Crore

Consol. 
PAT

₹ 1,000 Crore

Free Cash 
Flows

₹ 11,000 Crore

Enterprise 
Revenue

1.5X 2.8X 3.5X 2.5X

PRE-COVID LEVEL
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RECORD PERFORMANCE In Every Single Quarter of FY 2022/23

Q3 (Oct.-Dec.) Q4 (Jan.-Mar.)

1,057
1,293

210 405

Q1 19/20 Q1 22/23

1,029 1,258

182 319

Q2 19/20 Q2 22/23

1,409
1,744

462 655

Q3 19/20 Q3 22/23

1,101
1,655

246
565

Q4 19/20 Q4 22/23

Q1 (Apr.-Jun.) Q2 (Jul.-Sept.)

Revenue EBITDA

CONSISTENT OUTPERFORMANCE

₹ Crores
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POSITIONED TO WIN In RevPAR Growth

Source: STR, Company Data

3,700
4,700

1,400

3,300

Mar' 2019 Mar' 2023

Industry RevPAR IHCL Premium

WIDENING REVPAR PREMIUM (₹)

Premiumizing Our Portfolio

Strong Brand Equity

Quality Market Share Gains

Smart Renovations



7

UNDERPINNED BY Resilient Balance Sheet, Strong FCF 

FROM NET DEBT TO NET CASH STRONG REBOUND IN FREE CASH FLOWS

-1,915

-3,110

98

987

Net Cash Positive

FY 19-20 FY 20-21 FY 21-22 FY 22-23

290

-870 -92

1,017

FY 19-20 FY 20-21 FY 21-22 FY 22-23

₹ /crores ₹ /crores
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WE PROMISED A RE-IMAGINED BRANDSCAPE,

WE DELIVERED PERFORMANCE ACROSS BRANDS
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WE CONTINUED TO INVEST Strongly in BRAND-BUILDING
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TAJ Crown Jewel of IHCL, World’s Strongest Hotel Brand

4,600

8,000

FY 2017-18 FY 2022-23

FY 2017-18 FY 2022-23

TAJ Enterprise Revenue (₹ Crores)
TAJ Contribution to 

Enterprise Revenue

72%

Taj Non-Taj Portfolio

41

81

OPERATIONAL 
HOTELS
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RE-IMAGINED VIVANTA and SELEQTIONS Scaling-up

Contribution to 
Enterprise Revenue

16%

SeleQtions + Vivanta

48

OPERATIONAL 
HOTELS

(As on 30th April 2023)

2018 
Brand Launch

31
Hotels Portfolio Today

CONVERSIONS
The Key Growth Driver

NAMED 
COLLECTION

2018
Re-imagination

47
Hotels Portfolio Today

VIVACIOUS
Unique Positioning

UPSCALE 
HOTELS
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RE-IMAGINED GINGER Delivering Unprecedented Profitability

200

360

FY 2017-18 FY 2022-23

FY 2017-18 FY 2022-23

Ginger
Enterprise Revenue (₹. Crores)

42

59

OPERATIONAL 
HOTELS

₹ 300 Cr+
Revenues (↑ 44%*)

₹ 120 Cr#

EBITDA (↑ 120%*)

39%#

Margin (↑ 13 pp*)

BEST - EVER 
PERFORMANCE

*Comparison v/s Pre-COVID Levels | #EBITDA and Margin Before IHCL Fees
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THE RE-IMAGINED TAJ SATS Performance Like Never Before

420

640

FY 2017-18 FY 2022-23

FY 2017-18 FY 2022-23

TajSATS Enterprise Revenue 
(₹ Crores)

1,00,000+

Avg. Daily 
Meals

TajSATS
Market Share (FY23)

58%
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FOCUS ON F&B Scaling-up Brands, Introducing New Concepts

SCALING-UP EXISTING BRANDS

INTRODUCING NEW CONCEPTS

Delhi, Bhopal, Jaipur Delhi, Bhopal, Jaipur, Bangalore Cape Town, Dubai, London Mumbai, Dubai, Kerala, Kolkata

Mumbai, Goa Goa, Bangalore Goa Mumbai, Delhi, Bangalore 
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RE-IMAGINED WELLNESS J Wellness Circle Evolving to 50+ Hotels

Enhancement of value proposition for a 
shift from spa to a wellness brand

FAÇADE SIGNAGE

COASTER

PRINT COLLATERALS
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NEW BUSINESSES Creating Brand Value

Qmin QSR Qmin Airports

Qmin Shops Qmin Food Truck

₹ 150 Crore GMV since inception 117 properties across 50+ Locations
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UNLEASHING THE Power of All Brands

Enterprise Revenue (₹ Crores) FY 2017-18 FY 2022-23

4600 8000

1800 1800

200 360

420 640

IHCL Enterprise Revenue 7,000 11,000
Note: Rounded off-values
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WE PROMISED GROWTH,

WE DELIVERED UNPRECEDENTED EXPANSION
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Strategic
Margin

Enhancement
Asset

Management Relationships Tracking

S M A R T

                           
                     

                        
                     

DEVELOPMENT STRATEGY ASSET SMART



As on 30th April 2023

188
Operational

75
Pipeline 263

SHIFT IN
PORTFOLIO MIX

Owned

50:50
V/S

+ =

PORTFOLIO OF HOTELS

Managed

100 78 85

INDUSTRY LEADING Growth In Portfolio



145 149 158 165 175 187 188

20 30 42 56 60 73 75

0

40

80

120

160

200

2017-18 2018-19 2019-20 2020-21 2021-22 2022-23 2023-24
(YTD 30th April)Operational Pipeline

NO. OF HOTELS

100

50 59
78 85

46

PORTFOLIO GROWTH

Note: Including pipeline
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17 19

36

4

2018-19 2019-20 2020-21 2021-22 2022-23 2023-24
(YTD 30th April)

NO. OF HOTEL SIGNINGS

HIGHEST SIGNINGS IN THE COUNTRY By Any Operator In 2022 

Source: HVS Anarock India Hospitality 
Review 2022
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NATURE OF SIGNINGS

FORAY INTO NEW 
MARKETS DOMESTIC & 

INTERNATIONAL

Growth in
tier 2 and tier 3 cities

Creating Pilgrim circuits

Riyadh, Dhaka, Ayodhya, 
Rajkot, Paradeep, 

Rajahmundry, Gandhinagar, 
Raipur, Asansol, 
Mahabaleshwar

GOVERNMENT BIDS 
ENTERED INTO

Entered into long term 
contracts with Governments

Building Destinations 
Lakshadweep and Ekta Nagar

DEEPER PENETRATION 
INTO EXISTING MARKETS

Presence in more 
micro-markets

Capitalizing on demand in 
locations such as Goa

11 Operating hotels

2 Hotels Pipeline

FOCUS ON GROWTH IN 
NORTH EAST

5 Operational Hotels

4 Hotels in pipeline

Across multiple states with 
various brands
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NEW OPENINGS

NO. OF HOTELS

5

12

7

13

16

2018-19 2019-20 2020-21 2021-22 2022-23

TAJ CITY CENTRE NEWTOWN, KOLKATA SAWAI MAN MAHAL, JAIPUR

TAJ AMER, JAIPUR TAJ WAYANAD KERALA
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NEW OPENINGS

SAWAI MAN MAHAL, JAIPURVIVANTA SHILLONG, MEGHALAYAVIVANTA KATRA, VAISHNO DEVIBARAGARH RESORT & SPA, MANALIANAND KASHI, RISHIKESHTAJ AMER, JAIPURTAJ WAYANAD RESORT & SPA, KERALA
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DRIVING GROWTH BY Re-imagining Our Spaces

CAPEX SPENDS

510 479 487

215
318

471

2017-18 2018-19 2019-20 2020-21 2021-22 2022-23

THROUGH CONSISTENTLY INVESTING IN UPGRADING OUR OWN PROPERTIES 

₹ /Crores 

IHCL Consolidated Data

Product 
Enhancements

Re-imagining 
New Concepts

Re-positioning



27

Introduced Long Stay Residences

Theme Suite - Maharajah SuiteLoya
Seven Rivers & House of Nomad

Papermoon

Taj Club Lounge
J Wellness Circle & niu&nau at Taj Mahal Delhi

First standalone Spa & Salon at Lodha World Towers, Mumbai

Qmin @ Ginger HotelsOpening Soon.. …Taj Usha Kiran Palace, Gwalior
Opening Soon.. …Chambers at Taj Lands End, Mumbai

Opening Soon.. …Spa at Taj Lands End, Mumbai
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….WE ARE WELL POISED TO REACH OUR AHVAAN TARGETS

100100

7578

12585

HOTELS 300263

TODAY AHVAAN 2025
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….WE ARE WELL POISED TO REACH OUR AHVAAN TARGETS

110+100

90+78

12585

HOTELS 325+263

TODAY POTENTIAL
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WE PROMISED ICONIC HOSPITALITY,

WE DELIVERED WORLD-CLASS CUSTOMER CENTRICITY
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EXCELLENCE - BEST NPS SCORES & REVIEWS GLOBALLY

60.3

67.8 68.6

56

58

60

62

64

66

68

70

Peer Set Avg. 2nd Best TAJ*

NPS

NPS

Brands in the NPS subscriber base: Mandarin Oriental, Fairmont, Pullman, Sofitel, Grand Mercure, 
Aman, Movenpick, Oakwood Luxury & Resorts, Swisshotel, M Gallery

Source : Trust You NPS, Comp Index 

Peer Set for online ratings comprises of Hyatt, Marriott, Oberoi

TAJ* 96.32 85.52 91.28

Peer Set 86.92 82.56 87.42

Online Ratings

*Taj reported here includes Taj, Vivanta, IHCL SeleQtions, excludes Ginger
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LOYALTY REIMAGINED TATA NEU

Award-winning 

Signature loyalty

program  of IHCL

Enhanced Scale,

Efficiency and Customer 

Engagement

4.2 Mn 
Total Members

(↑ 110% Vs FY19-20)

₹ 2200 Cr+
Loyalty Led Revenues 

(↑ 83% Vs FY19-20)

20% 
contribution to 

IHCL Enterprise Revenues
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CUSTODIANS OF Indian Hospitality

IHCL @ 
Davos

Global Leaders Industry Leaders

Host for Prestigious Events and Leadership Meets
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INTEGRATED Marketing Campaigns

Building Distinctive 
Intellectual Properties

Creating Niche 
Opportunities

Utilising Key Trends & 
Occasions

Nurturing High-Potential 
Revenue Segments

Dekho Apna Desh Woyage Cyber Monday

Valentine’s Day

Urban Getaways

4D - Driveable Holidays

Industry-Leading Campaigns | Comprehensive Calendar | Brand-First Outreach 

Innergise

Azadi ka Amrit Mahotsav Suite Surprises
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ENABLED BY FOCUS ON

CULTURE & ESG



36

LIVING THE IHCL Values

TRUST AWARENESS JOY
IHCL’s core values serve as 

guiding principles for its
culture, work environment
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CULTURE OF CAMARADERIE CELEBRATING SPIRIT OF TAJNESS

Looking back at our journey since 
March 24, 2020

Resilience, Responsiveness and 
Resurgence

A day of gratitude

OBJECTIVES KEY ELEMENTS OF THE DAY

Leaders Speak

Memorial Service

Special Meals

Engaging Activities
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CULTURE OF RESPONSIBLE BUSINESS

P R E S E R V E
Heritage & Brand

P R O G R E S S
Sustainable Growth

PA R T N E R
Transformation

P R O M O T E
Environmental Stewardship

P R O M I S E
Social Responsibility

P R U D E N T
Corporate Governance
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CULTURE OF RESPONSIBLE BUSINESS

Waste
100% elimination of 

single-use plastic

Waste
100% operating hotels 

will have an organic 
waste management 

system

Water
100% water 

recycling 

Energy
50% energy use to 

be from renewables

All hotels to provide 
EV charging stations

Green Meetings
100% business meetings 

& conferences to go 
green 

PAATHYA 2030 TARGETS

FY 22/23 UPDATE

100% elimination of 
plastic straws, avoiding 

2 million plastic 
straws (equivalent to 

~5,000 kg CO2)

20 hotels have 
bottling plants to 

eliminate use of single-
use plastic bottles

42% water recycled,
ahead of stated target 

of 35% by 2025

35%
Renewable 

energy 

310 EV 
charging 

stations across 
129 locations in 

India 

8 hotels 
Innergise – Green Meetings
Target launch in June 2023
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TAJ MAHAL PALACE, MUMBAI
100% GREEN
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THE RESULT:

DELIVERING RESPONSIBLE PROFITABLE GROWTH

Mr. Giridhar Sanjeevi – EVP, Chief Financial Officer
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JOURNEY OF FINANCIAL TURNAROUND – CONSOLIDATED P&L

REVENUE

PARTICULARS (₹ Crores)

EBITDA

EBITDA (%)

PAT

FY 16-17 FY 17-18 FY 18-19 FY 19-20 FY 20-21 FY 21-22 FY 22-23

4,076 4,165 4,595 4,596 1,740 3,211 5,949

665 732 913 1100 (197) 560 1,943

16.3% 17.6% 19.9% 23.9% - 17.4% 32.7%

(63) 101 287 354 (720) (248) 1,003

%
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PERFORMANCE DRIVERS

REVENUE MARGIN BALANCE SHEET

Strong Indian Consumption Story

Hospitality Demand Supply

Not Like For Like Growth

Asset Light Growth

Sweating Existing Assets

↑ Share of High Margin Businesses

Enhanced Productivity

Zero Interest Cost

Simplification

Focus on ROCE

Strong Free Cash Flows 

Robust Cash Reserves
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DIVERSIFICATION OF TOP LINE AT THE CORE OF OUR STRATEGY
Asset Heavy business driving Leverage; Asset light ensuring Resilience

Revenue | Margin | Balance Sheet

FY 2017-18 FY 2022-23

Asset Light

10

Room

43

F&B

39

Others

8 Asset Light

14

Room

44

F&B

35

Others

7

% Share of Consolidated Revenue
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ROBUST PIPELINE TO DRIVE GROWTH
Revenue | Margin | Balance Sheet

* Total count is inclusive of rooms currently under renovation/expansion 

As on 30th April 2023
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ASSET LIGHT & HIGH MARGIN FOCUS - MANAGEMENT FEES

Rapid increase in hotels under 
management, to fuel 

Management Fee Growth
High Flow Through

204 213
213

399 400+

550+

17-18 18-19 19-20 22-23 AHVAAN 2025
POTENTIAL

UPDATED
POTENTIAL

AHVAAN 
2025 

POTENTIAL 
UPDATED

Revenue | Margin | Balance Sheet

₹/ Crores
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GINGER - TO SEE HIGH GROWTH & PROFITABILITY
Potential to reach 100 operating Ginger Hotels by FY 26

Revenue | Margin | Balance Sheet

183 206 213

135
179

307

600 +

₹/ Crores
46

120

250+

2017-18 2018-19 2019-20 2020-21 2021-22 2022-23 AHVAAN 2025 
Potential

Potential to reach 

100
Operating Ginger

Hotels by 

FY 26

REVENUE

EBITDA Before IHCL Fees#EBITDA and Margin Before IHCL Fees
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CHAMBERS MEMBERSHIPS – A HIGH MARGIN BUSINESS
F&B, Rooms, Rentals over and above 

39 36 39
63 

49 

85
97

150Chambers Fees (₹/ Crores)

2016-17 2017-18 2018-19 2019-20 2020-21 2021-22 2022-23 AHVAAN 
2025 

Potential

Plans in work to 
launch Chambers at 

The Pierre, New York

New Chambers at Taj 
West End to be 

Launched in 2023/24

Revenue | Margin | Balance Sheet
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SWEATING EXISTING ASSETS TO MAXIMISE OPERATING LEVERAGE
Mumbai and Delhi demonstrate this….

Revenue | Margin | Balance Sheet

MUMBAI

+46% +35% +65%

DELHI NCR

+44% +45% +155%

Data for Same Store Hotels Growth from 2017/18

11,680 

1254

522

8,022 

930

316

RevPAR( ₹ ) Revenue ( ₹ Cr ) EBITDA( ₹ Cr )

2022-23 2017-18

7,921 

546

164

5,515 

378

64

RevPAR( ₹ ) Revenue ( ₹Cr ) EBITDA( ₹Cr )

2022-23 2017-18
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SWEATING EXISTING ASSETS TO MAXIMISE OPERATING LEVERAGE
….so do Goa and Bengaluru

Revenue | Margin | Balance Sheet

GOA

17,284 

356
147

10,001

224
64

RevPAR( ₹ ) Revenue ( ₹ Cr ) EBITDA( ₹ Cr )

2022-2023 2017-18

+73% +59% +130%

BENGALURU

6,197

494

115

4,536

343

47

RevPAR( ₹ ) Revenue ( ₹ Cr ) EBITDA( ₹ Cr )

2022-23 2017-18

+37% +44% +144%

Data for Same Store Hotels Growth from 2017/18
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TRADITIONAL BUSINESS
RevPar Growth to be higher than historical averages

Revenue | Margin | Balance Sheet

* IHCL Domestic (excl ginger), Growth Rate is YoY

RevPAR

5,000
2%

5,350
7%

5,800
8%

6,100
6%

5,600
-8%

7,750

 3,000

 4,000

 5,000

 6,000

 7,000

 8,000

 9,000

2015/16 2016/17 2017/18 2018/19 2019/20 2022/23

₹
 /

 N
ig

h
t

6,700
6,100

8,800

9,300

7,750

Q1 Q2 Q3 Q4 FY

22/23

Apr. 23 Revpar: 
₹ 7,648 (+11%)
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ENTERPRISE PERFORMANCE & POTENTIAL

₹ Crores

2017-18

~7,000
2022-23

~11,000
AHVAAN 2025 

Potential

~15,000

Revenue | Margin | Balance Sheet
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CONTINUED FOCUS ON Productivity

FY 2019/20 FY 2022/23

Costs as a percentage of consolidated revenues

RAW MATERIAL COSTS AS % OF 
F&B REVENUE

OTHER OPERATING COSTS AS % 
OF REVENUE

PAYROLL COSTS AS %
OF REVENUE

21%
22%

27%
33%

30% 28%

FY 2019/20 FY 2022/23

FY 2019/20 FY 2022/23

9% 6%

FY 2019/20 FY 2022/23

CORPORATE OVERHEADS AS %
OF REVENUE

Revenue | Margin | Balance Sheet
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MARGIN AND FREE CASH FLOW
33% is a fair EBITDA Guidance

IHCL CONSOLIDATED % OF REVENUE

AHVAAN GUIDANCE

Total Revenue

EBITDA

Fixed Leases, Taxes, Working Capital & Dividends

Normal Capex & Renovations 

Cash Flow before Expansion Capex

Capex for Expansion Projects/Inorganic Opportunities

FREE CASH FLOW ACCRUALS

2022-23

100% 100%

30% - 35% 32.7%

10% 8.0%

5% 6.3%

15% - 20% 18.3%

10% 1.6%

5% - 10% 16.7%

Revenue | Margin | Balance Sheet
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CAPITAL ALLOCATION PRINCIPLES

Build a Strategic 
Reserve Fund

Strong Cash Position to 
meet future contingencies.

Currently ~ ₹750 crs

Operating Capex 

For replacement of assets, 
renovations and refurbishments 

To be broadly in line with 
annual depreciation

Dividend

A meaningful and sustainable 
dividend

Greenfield and
Selective M&As

Select Greenfields and M&As with 
superior returns. May be partially 
funded out of sustainable debt

Revenue | Margin | Balance Sheet
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SIGNIFICANT INCREASE IN CONSOLIDATED ROCE %

5
8 7

13

2017-18 2018-19 2019-20 2022-23

Revenue | Margin | Balance Sheet
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RETURN ON CAPITAL EMPLOYED – CONSOLIDATED

TOTAL CAPITAL EMPLOYED

₹ 11,938 CR

FY 2022-23. Detailed Workings in Annexure

OTHER ASSETS

₹ 3,438 CR

HOTEL ASSETS

₹ 5,082 CR

INTERNATIONAL 
HOTEL ASSETS

₹ 3,418 CR

ROCE ON HOTEL ASSETS

16%
ROCE ON DOMESTIC 
HOTEL ASSETS

24%

Revenue | Margin | Balance Sheet
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RETURN ON CAPITAL EMPLOYED – IHCL STANDALONE

TOTAL CAPITAL EMPLOYED

₹ 10,386 CR

FY 2022-23. Detailed Workings in Annexure

OTHER ASSETS

₹ 7,191 CR

HOTEL ASSETS

₹ 3,195 CR
ROCE ON 
HOTEL ASSETS

35%

Revenue | Margin | Balance Sheet
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WELL POSITIONED FOR THE FUTURE

Mr. Puneet Chhatwal – MD & CEO, IHCL
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MACRO-ECONOMIC TAILWINDS

THE INDIA 
GROWTH STORY

GOVERNMENT FOCUS ON 
INFRASTRUCTURE

SERVICES 
ECONOMY

India to be 3rd Largest 
Economy by 2030

Government developing tourism 
and destinations on Mission Mode

Premium hotels beneficiary of K-
Shaped recovery

Fastest Growing Major 
Economy in the World

80 New Airports expected 
in India in next 5 years

42% Growth in Services Exports in 
FY 22-23

Source: IMF, Economic Times, SEPC, Government Documents
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STRUCTURAL SHIFT IN Earning Power & Spend Patterns

Rising Mutual Fund Contribution From Non Top 25 Cities 
Indicating Significant Increase In Earnings Across The Nation

80%

20%

72%

28%

FY 19-20 FY 22-23

INCREASED 
DEMAND FOR 
EXPERIENCES

INCREASED 
AFFINITY FOR 

DOMESTIC 
TOURISM

WILLINGNESS TO 
PAY PREMIUM FOR 

UNIQUENESS

PROPENSITY TO 
SPEND – INSTANT 

GRATIFICATION

Source: AMFI
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INDIAN HOSPITALITY A Market Penetration Story

Hotel Demand Grew By 

Growth In All Key 
Markets

11.1% 
(vs. FY20) IN FY23,  

Rooms Supply Grew By 

Supply Growth To Remain 
Tepid 

4.5% 
(vs. FY20) IN FY23, 

DEMAND GROWTH CONTINUES TO OUTPACE SUPPLY

Source: STR
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IHCL WELL POSITIONED To Proactively Capture The Potential

MACRO-ECONOMIC

HOSPITALITY 
INDUSTRY

IHCL

› Up-cycle Continues with Demand Outpacing Supply

› Indian Hospitality is A Market Penetration Story

› Growth Across All Segments and Price Points

› Industry leading RevPAR growth – enhancing market share and rate premium.

› Industry leading Margin Expansion, Free Cash Flows and Balance sheet

› Industry leading Brands & Portfolio growth – Diversified Topline

› Riding on the Indian Growth Story

› Demographic Dividend Boosting the Services Economy

› Consumers with Higher Buying Power, Propensity to Spend
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AHVAAN 2025
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CLEAR ASPIRATIONS, ROBUST STRATEGY & POWERFUL EXECUTION ENGINE

Confident in our 

strategy and ability 

to deliver 

Responsible 

Profitable Growth

Strong tailwinds for Indian economy & hospitality sector

IHCL has an advantaged portfolio and footprint

Our culture and capabilities are our competitive advantages

We invest for the long-term and are focused on ROCE

We do business the right and responsible way

1]

2]

3]

4]

5]
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WE PROMISE, AND
WE WILL DELIVER



ASPIRATION X EXECUTION = PERFORMANCE

CAPITAL MARKET DAY | 11th May 2023
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Disclaimer
This presentation contains selected information about the activities of the Company and the Group as at the date of this presentation. The information in this document have been collected with the purpose to provide interested parties with information about the Group including but not limited to its operations. This

presentation does not purport to present a comprehensive overview of the Group or contain all the information necessary to evaluate an investment in the Company. This presentation should be read in conjunction with the Company’s other periodic and continuous disclosure announcements, which are available at

www.ihcltata.com. This presentation is for information purposes only and is not a prospectus, disclosure document or other offering document under any law, nor does it form part of, and should not be construed as, any present or future invitation, recommendation or offer to purchase or sell, or any solicitation of

any offer to purchase or subscribe for securities of the Group or an inducement to enter into investment activity in any jurisdiction. No part of this presentation nor the fact of its distribution should form the basis of, or be relied on in connection with, any contract or commitment to purchase or subscribe for any

securities or make any investment decisions whatsoever. If there is any subsequent offering of any security of the Company, it will be made pursuant to separate and distinct offering documentation, and in such case the information in this presentation will be superseded in its entirety by any such offering

documentation in final form. In addition, as this presentation only contains general, summary and selected information about the Group, it may omit material information about the Group and is not a complete description of the Group’s business and the risks relating to it. Therefore, this presentation should not form

the basis of any investment decision to purchase or sell the Group’s securities. Any decision to purchase securities in the context of an offering of securities (if any) should be made solely on the basis of information contained in the offering documentation published in relation to such offering. This presentation is

being communicated to selected persons who have professional experience in matters relating to investments for information purposes only and does not constitute a recommendation regarding any securities of the Group. Other persons should not rely or act upon this presentation or any of its contents.

Certain statements made in this presentation may not be based on historical information or facts and may be “forward-looking statements” by reason of context, including those relating to the Company’s general business plans, planned projects and strategy, future financial condition and growth prospects, future

developments in industry and competitive and regulatory environment. All forward-looking statements are based on judgments derived from the information available to the company at this time. Forward-looking statements can be identified by terminology such as such as “potential,” "opportunity," “expected,”

“will,” “planned,” "estimated", “targeted”, "continue", "on-going" or similar terms.

Forward looking statements are based on the current beliefs and expectations of the Company regarding future events, and are subject to various risks and uncertainties, many of which are difficult to predict. Actual results may differ materially from anticipated results due to factors beyond the Company’s control.

Such risks and uncertainties include, but are not limited to, challenges to intellectual property, competition from other products, difficulties inherent in the research and development process, adverse litigation or government action, and changes to laws and regulations applicable to our industry. This presentation also

contains certain financial and operational information relating to the Group that is based on management estimates. These estimates are based on management's past experience and subjective judgment, and the manner in which such estimates are determined may vary from that used for the preparation and

presentation of similar information provided by other companies engaged in the real estate industry in India and globally. Neither the Company nor its affiliates or advisors or representatives nor any of their respective affiliates or any such person's officers or employees guarantees that the assumptions underlying

such forward-looking statements or management estimates are free from errors nor does either accept any responsibility for the future accuracy of the forward-looking statements contained in this presentation or the actual occurrence of the forecasted developments. Forward-looking statements speak only as of

the date of this presentation and are not guarantees of future performance. As a result, the Company expressly disclaims any obligation or undertaking to release any update or revisions to any forward-looking statements in this presentation as a result of any change in expectations or any change in events, conditions,

assumptions or circumstances on which these forward looking statements are based. Given these uncertainties and other factors, viewers of this presentation are cautioned not to place undue reliance on these forward-looking statements and management estimates. Certain numbers in these presentations and

materials have been subject to routine rounding off and accordingly figures shown as total in tables and diagrams may not be an arithmetic aggregation of the figures that precede them.

The contents of this presentation are strictly confidential. This presentation is being provided solely for the information of the attendees and may not be copied or disseminated, reproduced, re-circulated, published, advertised or redistributed, in whole or in part, to any other person or in any media, website or

otherwise in any manner without the Company’s written consent. The distribution of this presentation in certain jurisdictions may be restricted by law and recipients by law and recipients should inform themselves about and observe any such restrictions.

This presentation is not a prospectus, a statement in lieu of a prospectus, an offering circular, an advertisement or an offer document under the Companies Act, 2013, and the rules made thereunder, as amended, the Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations,

2018, as amended, or any other applicable law in India. This presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company does not make any representation or warranty, express or implied, as to and no reliance should be placed on, the

fairness, accuracy, completeness or correctness of the information contained herein or any statement made and nothing in this presentation shall be relied upon as a promise or representation in this respect, whether as to the past or the future. The presentation has not been independently verified. The Company,

each member of the Group and their respective affiliates, directors, employees, advisers and representatives do not accept any liability for any facts made in or omitted from this presentation. To the maximum extent permitted by law, the Company, each member of the Group and their respective affiliates, directors,

employees, advisers and representatives disclaim all liability and responsibility (including without limitation any liability arising from negligence or otherwise) for any direct or indirect loss or damage, howsoever arising, which may be suffered by any recipient through use of or reliance on anything contained in or

omitted from or otherwise arising in connection with this presentation.

Information in this presentation includes information from publicly available information as well as industry publications and other sources. The information contained in, and the statements made in, this presentation should be considered in the context of the circumstances prevailing at the time. There is no

obligation to update, modify or amend such information or statements or to otherwise notify any recipient if any information or statement set forth herein, changes or subsequently becomes inaccurate or outdated. The information contained in this document is provided as at the date of this document and is subject

to change without notice. Any investor that intends to deal in any existing or prospective securities of the Company is required to make its own independent investigation and appraisal of the business and financial condition of the Group and the nature of the securities at the time of such dealing. Attendees are

deemed to represent that they possess, either individually or through their advisors, sufficient investment expertise to understand the risks involved in dealing in any such securities. No one has been authorised to give any information or to make any representations other than those contained in this presentation,

and if given or made, such information or representations must not be relied upon as having been authorised by the Company or their respective affiliates. The information in this presentation does not constitute financial advice (nor investment, tax, accounting or legal advice) and does not take into account an

investor’s individual investment objectives, including the merits and risks involved in an investment in the Company or its securities, or an investor’s financial situation, tax position or particular needs. Past performance information in this presentation should not be relied upon as an indication of (and is not an

indicator of) future performance.

The securities of the Company have not been and will not be registered under the U.S. Securities Act of 1933, as amended (the “Securities Act”), or the securities laws of any jurisdiction outside India, and these materials do not constitute or form a part of any offer to sell or solicitation of an offer to purchase or

subscribe for securities in the United States or elsewhere in which such offer, solicitation or sale would be unlawful prior to registration under the Securities Act or the securities laws of any such jurisdiction. No securities of the Company may be offered or sold in the United States absent registration or an applicable

exemption from, or in a transaction not subject to, registration requirements under the Securities Act and in compliance with any applicable state or local securities laws. The Company does not intend to make any public offering of securities in the United States. This presentation is directed only at persons which, and

by participating in or accessing this presentation are deemed to represent that they and any customer they represent, are either (a) qualified institutional buyers (within the meaning of Rule 144A under the Securities Act) or (b) outside the United States (within the meaning of Regulation S under the Securities Act),

and are sophisticated investors who possess sufficient investment expertise to understand the risks involved in the offering, and in each case are able to lawfully receive this document under the laws of the jurisdictions in which they are located or other applicable laws. Any failure to comply with these restrictions

may constitute a violation of the securities laws of the United States or other applicable securities laws. The distribution of this presentation in certain jurisdictions may be restricted by law and persons into whose possession this presentation comes should inform themselves about, and observe, any such restrictions.
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RETURN ON CAPITAL EMPLOYED – CALCULATION FY 2022-23
Details (₹/Crores) Standalone Consolidated

Reported Capital Employed 10,386 11,938
Less: Investments 5,576 1787
Deployed Assets 4,811 10,151
Less: Corporate Assets ( Cash & CWIP) 1,616 1,651
Hotel Assets 3,195 8,500
Less: International - 3,418
Domestic hotels 3,195 5,082

Reported EBIT 1,289 1,527
Less: Corporate EBIT 161 175
Hotel EBIT 1,128 1,352
Less: International - 155
Domestic EBIT 1,128 1,197
ROCE%

IHCL 12% 13%
Hotel Assets 35% 16%
Domestic Hotels 35% 24%
International Hotels NA 5%


